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According to Mexican investment bankers, Mexico's largest radio consortium, Grupo Radio
Centro, could become a surprise contender in the privatization of government-owned television
channels 7 and 13 and other media outlets. On Jan. 23, the bankers told Dow Jones news service
that Radio Centro was planning a public offering for 20 to 25% of the company on the Mexican
Stock Exchange (BMV) in order to raise between US$100 million and US$150 million to bid for the
networks. The government is selling the two channels in a package that includes theater chain
Compania Operadora de Teatros S.A., film studio Estudios America S.A., newspaper El Nacional
and Impulsora de Television de Chihuahua (Channel 2). The package is valued at about US$500
million. Radio Centro, formerly a state enterprise, owns 109 radio stations in Mexico and a chain of
Spanish-language stations in the US. In Mexico, the group has a 35% audience share, 17 percentage
points ahead of its nearest rival, Televisa-owned Radiopolis. According to BMV data, Radio Centro's
net profit in January- September 1992 totaled 17.14 million nuevo pesos (US$5.37 million) on sales
of 84.69 million new pesos (US$26.52 million). The upcoming BMV issue, expected in February, will
be led by Mexican brokerage firm Acciones y Valores S.A. (Accival). Other media suitors known to
have an interest in bidding for the package include Radio Programas de Mexico S.A., cable company
Multivision S.A., a partnership of private bank Bancomer and electronics manufacturer Elektra, and
truck and bus manufacturer Grupo Dina S.A. Turner Broadcasting Systems Inc. (TBS), owner of the
Cable News Network (CNN), is also widely rumored to have an interest in the package. As a foreign
company, TBS cannot acquire a majority stake and would likely have to be part of a consortium in
order to place a bid. The giant media conglomerate Televisa will apparently not place a bid because
of anti-monopoly restrictions. However, the successful bidder will have to compete with Televisa
in Mexico's media market. (Sources: Dow Jones news service, 01/23/93; El Financiero International,
01/25/93; Wall Street Journal, 01/29/93)
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